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Assignment -Apple Company
[bookmark: _GoBack]The research and development team of Apple has been tasked with the redesign of Apple Technologies (Terpstra, Foley, & Sarathy, 2012). It is no secret that every company needs an update once in a while. Apple technologies have moved far along from its' days of producing solely PC's and are now manufacturing a variety of software and IT infrastructures such as iPod and iPhone. As of March 2019, Apple Technologies has become one of the leaders in IT infrastructure. To portray this significant change to its consumers, Apple Logo has created a new logo for the company to reflect the growth, modernity, and force of Apple Technologies. Primarily, the redesigned logo focuses on using color to market the brand and create a brand identity. By using the colors, yellow, orange, blue, and purple, Apple Technologies will appear reliable, creative, and joyful to the consumer. Previously, the old logo only showed one of those dimensions, reliable, yet unmemorable (Terpstra, Foley, & Sarathy, 2012). The old logo also had a negative connotation because it was what appeared when your computer froze or was slow. The research and development team of Apple Logo has created a new logo that will bring life to this powerhouse IT company.
Apple creates and personalizes computers, specifically for its consumers, to fit their needs and budget (Terpstra, Foley, &Sarathy, 2012). This makes the company is unique because it shows that they value their customers. This leads to the need to redesign Apple's logo. The current logo is very bland and needs to be enhanced in a way that makes a statement and fits its unique identity. The current Apple logo does not provide consumers with a progressive and innovative impression that could be achieved with a simple change in status. The goal is to create awareness and build loyalty for the corporation. The personal logo tells the story of a company in a manner that develops excitement, loyalty, and awareness (Terpstra, Foley, & Sarathy, 2012). The new logo creates a brand identity how the company wants its clients and potential clients to perceive its services, brands, and products.
Authorization
This project to redesign the logo for AppleTechnologies was authorized by the Executive Board of the Apple Corporation (Terpstra, Foley, &Sarathy, 2012). The project was allowed because, as Apple Company has begun to focus more on IT infrastructure, it is time to reflect these changes. As the board starts to make changes internally, it needs to communicate this with its consumers and hone in on brand identity. The research and development team has conducted market research and used expertise to create a logo that will be beneficial and reflective of the new direction Apple Company is moving toward (Terpstra, Foley, & Sarathy, 2012). The logo creates an excellent reputation for the company, its values, products, and services. 
Conclusion
The customers will instantly acknowledge the logo of Dell since the new logo will be continuously displayed and use by every brand. People will recognize the brand identity of Dell based on this new logo. The logo takes contrasting visual components and brings them into complementary systems. The logo is consistent in its feel, color, scope, use, and appearance. Well designed, good partnerships, consistent messaging, and effective marketing all promote the brand. Rather than leaving public perceptions of the brand, it is often a good practice to shape and build its brands. A logo strategy may assist Dell to take its business to another level.
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